QEACTHOA TEXHY KM MWHHUCTEPCTBO OBPA30BAHUS CBEPIJIOBCKOM OBJACTH

AU3AMHA W CEPBUCA

OTAM C T'ATIOY CO «OBJIACTHOM TEXHUKYM I[H3AﬁHA "N CEPBUCA»
CorJiacoBaHo: Y1Bepinaio:
Ha 3acenannu Ilenarornyeckoro copera | /lMpeKTOp TexHHKyMa

HNU.M. Abikman
Iiporoxou Ne 2 «27» nosiops 2025 r.
«27» Hosi0opst 2025 r.

TEMATHUKA

AUIUIOMHBIX padoT
10 MPOrpaMMe MOAr0OTOBKHU CHEIUAINCTOB CPeHEro 3BeHa

42.02.01. Pexaama

ba30BbIi1 ypOBEHb NOATOTOBKH

ExarepunOypr, 2025



TemaTuka BBITYCKHBIX KBATM(PUKAIMOHHBIX PaOOT (AUIUIOMHBIX) pabOT MO Mporpamme
MOATOTOBKM cHenUaucTOB cpeaHero 3BeHa 42.02.01 Pexksiama cocrtaBieHa Ha OCHOBE
benepaibHOTO rocyapCTBEHHOTO 00pa3oBaTenbHOTO cTaHjapra CpEeIIHETO
npodeccuoHalbHOTO 00pa3zoBanus 1o crennanbHocTH 42.02.01 Pexnama, ytB. [Ipukazom
MunucrepctBa oO6pazoBanusi u Hayku Poccuiickoin ®eneparuu ot 12.05.2014 1. Ne 510
(pen. ot 13.07.2021)

dopma 00ydeHUS: OUHAS
HopMmatuBHsIif cpok ocBoeHHs mporpammbl: 3 roaa 10 mecsien
KBanuukanus BeITyCKHUKA: CIICIIUAIKCT IO PEKIaMe

Pa3zpaboTunkm:

MaprtupocsiH AneBTuHa AjekcaHapoBHa, npenoaasaTens BKK
Pri6unckux Koncrantun Anekcanaposud, penogaBareib 1 KK
3nobuna Mpuna AnekcanapoBHa, npenogaatens 1 KK

Tpycosa FOnusa BanepseBHa, penoaBaTeb

IIpaBoodaagarenb:
I'AIIOY CO «O6nacTHOM TEXHUKYM AM3aiiHa U cepBucay r. EkatepuHOypr

Bepecosasi Enena HukonaesHa /
Hupexrop OO0 «PA «AHTHKBa» {J

CoranacoBano: { |
I

TemaTuka BBITYCKHBIX KBaJIM(PUKALMOHHBIX PaOOT(AMINIOMHBIX) pabOT paccMOTpeHa U
onobpena Ha 3acemanuu Meroauueckoro Cosera I'AIIOY CO «OG6nacTHON TEXHUKYM
Iu3aiiHa U cepBUcay, . EkaTepuHOypr

ITpoTokon meToauueckoro coBera Ne 2 ot « 27 » Hosi0ops 2025 .

[Ipencenarens Meroguueckoro Copera o~ -4 /HO.A. Mopo3osa/



TEMATUKA JUITVIOMHBIX PABOT
[10 ITIPOI'PAMME IIOAT'OTOBKU CIIELITUAJIMCTOB CPEJIHEI'O 3BEHA
42.02.01 PEKJIAMA

Pa3paboTka KOHLIENIIUKA U KOHCTPYKIIUU (PUPMEHHOTO CTHIISL.

Pa3zpaboTka 1 co3ganue TeIeBU3MOHHON peKIaMbl.

Pa3paboTka BU3yallbHOM CTUIMCTUKU PEKIAMHOM KaMITaHUU.

PexnamMHO€ MPOEKTUPOBAHKE MEPCOHATBHOTO HMMHJIKA.

[IpoekT «HeTpaAUIIMOHHBIX» BUOB PEKIAMBI.

IIpoekr pexnamuon kamnanuu B IaTepHeT-cpene.

Mecto event-mapkerunra B cucteMe BTL kamnanum.

Pazpabotka, minanupoBanue u peanuzanus PR kamnanuu.

Pa3paboTka peKkiaMHON CTpaTeruu Mepeno3ulMOHUPOBAHUS MPOAYKIIMU WU OpeHa
Ha PBIHKE.

10. Pa3zpaboTka npeqIoKEHUN MO BH3yaJbHOMY HPEJICTaBICHHUIO pEKJIaMbl: adwuiia,
BUTPHHA, BHIBECKA.

11. OcobeHHOCTH W HampaBlieHUsi UCMoib30BaHus product placement B coBpeMEHHOM
PEKIaMHOM Jeie.

12. Pazpabotka mnporpammbl «Event-Marketing» (coObITHITHOTO MapKeTHHTa) Kak
CpEICTBA MPOJABHKEHUS MapKH.

13. TIpakTrka MpaBOBOTO PETYIMPOBAHUS PEKIAMHOMN JAEITETLHOCTH.

14. Pa3paboTka KOMMYHHMKAIMOHHOW CTpPAaTE€TMW [UJIsl BBIXOJa HAa PBIHOK HOBOIO
00pa30BaTENbHOTO YUPEKICHHUS.

15. IlnaHupoBaHue peKIaMHON KaMIIaHUU Ha IIPUMEpE.

16. TTo3unnoHNpoBaHUE KOMITAHUU U TIPOIECC €T0 BOIUIOMICHNS B KPEATUBHBIX PEIICHUSIX.
17. Iget kak ¢pakTop 3PPHEKTUBHOTO PEKIAMHOTO BO3ACHCTBUSI.

18. CpeacTBa MaccoBOi KOMMYHHMKAITMU KaK HHCTPYMEHT BO3JIEUCTBUS Ha OOIIECTBEHHOE
MHEHHE.

19. «HoBble Meana» B COBpEMEHHOM KOMILJIEKCE MapKETHUHTA.

20. Umumx opranu3anuu: GOpMUPOBAHKE U MTPOJIBIKEHHE.

21. Pa3paboTka MeuacTpaTeruy peKjIaMHON KaMIIaHUU.

22. GUpMEHHBIN CTUITH KaK 3JIEMEHT CUCTEMbI KOPIIOPATUBHON KOMMYHHKAIIWH.

23. IlnanupoBaHue U OpraHu3alusg MPOMO-MEPOIPHUATHS AJIs MPOJBUKEHHUS TOPIrOBOM
MapKH Ha PBIHKE.

24. OcOOEHHOCTH W HAPABIICHUS MCTOIB30BAHUS TEXHOJIOTHN HEUPOIUHTBHCTH-YECKOTO
MPOrPaMMHUPOBAHUS B PEKJIaMe.

25. Pa3zpaboTka (COBEpIICHCTBOBAHUE, YIPABICHHE) HHHOBALIMOHHBIX METOJO0B cOopa
nH(pOpPMaIIMK Ha PEKIIAMHOM PBIHKE.

26. Pa3paboTka Tmpe3eHTalMM, KaK HWHCTPYMEHT VYIPABJICHUS KOMMYHHUKAIUSIMHU C
KJIUEHTOM.

27. ®opmupoBanue (COBEPIICHCTBOBAHUE, VYIPABJICHHE) UMHUHKA C  ITOMOIIBIO
CYBEHUPHOM PEKJIaAMBI.

28. Pa3paboTka (COBEpIICHCTBOBAaHUE, YIMPABICHHWE) pEKIaMHOW KaMIaHWU B CETU
HNnTepner.

29. CoBepiieHCTBOBaHUE (YIIPaBIEHNE) COIMAIIBHBIX CETEH MPU MPOBUIKEHUN TTPOTYKTA.

CoNoORLDE



30. Pa3paboTka BupycHOM pekiiaMbl B ceTH MHTEpHET.

31. PazpaboTka npodopueHTAIIMOHHONW MPOIYKIIUH.

32. OcoOeHHOCTH W HaIpaBJICHUS KCIOIb30BAHUS HATUBHOM pEKjIaMbl B COBPEMEHHOM
PEKIIAMHOM JIeie.

33. PazpaboTka ciieHapus COIMaIbHOTO POJIMKA.

34. CouunanpHas pekiiaMa Kak HHCTPYMEHT BO3JIEUCTBHS Ha OOIIECTBEHHOE MHEHHE.

35. OcobeHHOCTH U HaMpaBJICHUs UCIIOJIb30BaHUs TexHosoruu «Social Media Marketing»
B COBPEMEHHOM PEKJIAMHOM JIEJIE.

36. OcoOeHHOCTH W HaIpaBJICHUs HCIIOJIb30BaHUA TexHojoruu «Selfie- Marketing» B
COBPEMEHHOM PEKJIaMHOM JIelie.

37. HeBepOanpHas mHbOpManus B pekiiame, Kak MeTo 3(P(HEKTUBHOTO BO3JCHCTBUS Ha
oTpeOuTeNs.

38. CekcyanbHble MOTUBBI Kak 3()()EeKTUBHBIN (PaKTOp PEKIAMHOTO BO3ACHCTBHSL.

39. Pa3paboTka MOTUBALIMOHHBIX MEPOTIPUATUN JUIsI KOJIJIEKTHUBA.

40. [Icuxonornyeckue NpPHUEMbl MAHMUITYJIUPOBAHUS, KAaK MHCTPYMEHT TOBBIIICHUS
3 PEKTUBHOCTH PEKIIAMBI.

41. Pa3zpaboTka peksIaMHOTO MTPOIYKTa B (DILTH-UHIYCTPHUH.

42. Pa3zpaboTKa 1 TEXHOJIOTHSI Ta3€THOU U KYpPHAIBHOM peKJiaMbl HA TIPUMEPE

43. AHTponioMOpHU3M KaK dJIEMEHT PEKIaMHOTO BO3ACHCTBUS.

44. Co3naHue «KpeaTuBHOW yITAKOBKH.

45. Pa3paboTka 00bEMHBIX OYKB B peKiame.

46. ITcuxomorus BocupusaTHs MpUGTOB B PeKIame.

47. Pazpabotka u coznanue 3(p(peKTUBHON HAPYKHOU pEeKIIaMBbl.

48. CyBeHupHast MPOIYKIUS KaK CPEICTBO KOMMYHHUKAIIHH.

49. Opranu3zanys BEICTABOYHOU JESITEIbHOCTH U OlIeHKa €€ 3 (EeKTUBHOCTH.

50. OcoGeHHOCTH IMOIIMOHAIEHOTO BO3ICHCTBHUS PEKJIaMbI Ha TTOBEJACHNUE MTOKYTaTeeH.
51. ®opmupoBanue OpeH Ia MPOU3BOAUTENS (POSHUYHOTO TOPTOBIIA).

52. KommnekcHoe pernienne opopMiteHus U peOpeH IUHT.



